
Welcome! 
 
 

Preparing for 9/11: Maximizing the Value 
of Days of Service 

 
Dial in:  1-888-730-9142 

Passcode: 2382044 



SPEAKERS 

 Rhonda Taylor 
Senior Advisor and Acting Deputy Director 
Office of Public Engagement and 
Partnerships, CNCS 

 David Paine, Founder and CEO, MyGoodDeed 

 Jackie Aker, Marketing Director,  CNCS 



HOUSEKEEPING  
• When you have a question, please press *1 on your 

telephone keypad; you will be placed in the Q/A queue. 

• At any point, include comments in the Chat Feature to 
your right or questions in the Q&A feature. 

• At the end of the presentation, the PowerPoint will be 
emailed to all participants and a recording of today’s 
webinar will posted to: www.serve.gov/sept11.asp 

• If you have any questions after the webinar, please 
contact Sept11@cns.gov. 



OBJECTIVES 
To Discuss: 

• Utilizing days of service to advance your overall mission 
and sustainability, and grow your volunteer base and 
champions for your work 

• Presenting your data to show the impact from your 
service work  

• Demonstrating accountability to funders and 
stakeholders 

• Telling your story to help justify continued funding and 
other support 

• Achieving maximum value from days of service such as 
the 9/11 Day of Service & Remembrance 



9/11 Day of Service and Remembrance 
• In 2009, Congress designated September 11th as a National Day of 

Service and Remembrance and charged the Corporation for 
National and Community Service with supporting this effort across 
the country  

• CNCS supports 9/11 Day through grants to organizations that will 
engage their larger network in service activities around the day 

– One of those organizations is MyGoodDeed, which launched the   
‘I Will’ campaign;  

– List of Grantees can be found at: http://www.serve.gov/sept11.asp 
– RSVP Grant Competition is coming soon 

 
Learn More at: 

http://www.seniorcorps.gov/for_organizations/funding/index.asp 
 
 



Preparing for 9/11 Day 
Making the Most of 

National Days of Service 



Capitalizing on Days of Service 

• View these as “Open House” days 
– Orient new people to your organization 
– Connect potential and existing supporters with the 

community that your organization serves 

• Give people many different options to support you 
beyond volunteering 
– Distribute Information 
– Encourage participants to join your mailing list 
– Invite volunteers to tour your organization 
– Provide a way for participants to donate  



Capitalizing on Days of Service (Cont’d) 

• Emotionally connect participants with your cause 

– Transfer reason for engaging from employer to you 

• Plan with the day after in mind  

– How will you bring people back? 
–  What goals will you set? 

 



Capitalizing on Days of Service (Cont’d) 

• Collect Data 
– Gather survey feedback – focus on continual improvement 

– What motivated people to get involved? What did 
participants like? What would they have changed? 

– Use the data to plan for the next day of service 

• Measure Success 
– How many people join your mailing list? 

– What percent of these deepen their engagement with your 
organization?  



I WILL 







People from around the world mentioned  
@911day in tweets 

#1 Globally Trending User on Twitter on 9/11 
50 million impressions 

 

 



Join the Conversation 

 

 

 

 
 
 

 

 

August 16, 2012 
 

Tweet Chat 

#911Day 
 

 



Social Media Engagement 

• Goal: 1 million fans 

• 2011:  Generated 
300,000 fans in just 60 
days 

• 45,000 likes on 9/11 
 



Social Media Engagement 

www.facebook.com/serve @ServeDotGov 

http://www.facebook.com/serve


33 Million Engaged in Charitable Service! 

Prayer or private 
form of 

remembrance 
36% 

Attending a 
commemorative 

ceremony 
17% 

Performing a good 
deed that helps 
someone else 

12% 

Supporting a 
charitable cause of 

interest to you 
7% 

Public parade or 
celebration 

7% 

Volunteering 
5% 

Other charitable 
activity 

5% 

Other 
5% 

Not sure/DK 
6% 

Horizon Consumer Science, ©MyGoodDeed Inc. 2012 



Where you live… 

Northeast  South  Midwest  West 

39.8% 38.6% 

33.1% 33.2% 

Participating 

Copyright. MyGoodDeed Inc. 2011 



Frequency of volunteering… 

Always  Occasionally  Rarely 

47.8% 49% 

36% 

25.1% 22% 
30% 

27.1% 29% 
34% 

Yes Not Sure No 

Horizon Consumer Science, ©MyGoodDeed Inc. 2012 



Among those who didn’t join… 

4.4% 

19.1% 
28.6% 26.5% 

4.2% 7.8% 9.3% 

Will you participate in the future? 

52% 

Horizon Consumer Science, ©MyGoodDeed Inc. 2012 



Public awareness… 

Participating  Not Sure  Not Participating 

57% 

24% 
18% 

33% 
27% 

40% 

Aware Not Aware 

Horizon Consumer Science, ©MyGoodDeed Inc. 2012 



Building widespread interest 

• Launching $20 million fully integrated 
PSA campaign featuring top 
celebrities 
– Nationwide awareness at 30% 
– Most major networks and media 

companies are donating ad slots 

• Leveraging powerful social media 
strategy through the Web, Facebook 
and Twitter to generate awareness 
and participation 



PSAs tripled participation 

Yes 
 Not Sure  No 

65% 

20% 
16% 



If they didn’t see them… 

Yes 
 Not Sure 

 No 

25% 29% 

46% 



Doubled interest in donating… 

 
 

No 
 Yes 

14.9% 

28% 



Tripled interest in volunteering… 

No 
 Yes 

6.4% 

18% 



Priority Programs – 2012 





www.911day.org  Key New Features 
 
• Simplified volunteer 

search engine 

• Strong social media tools 
geared to engaging 
Millennials 

• Dedication of service to 
9/11 victims by name 

 



Teaching Future Generations 



Impact Service Projects 

• Provides training opportunities for 
military veterans 

• Partnering with Mission Continues, 
Volunteers of America and others 

• Signature projects in NYC, Dallas, 
Chicago, L.A., SF, Minneapolis and 
Washington DC 

• 200-500 volunteers in each city 



Resources  
Tools to Help You Make Most of 

National Days of Service 



RESOURCES 

• Poster/Site sign 
• Fact sheet 
• 9/11 Button 
• 9/11 Pin 
• Door Hanger 
• Bookmark 
• Poster 
• Sticker 
 



RESOURCES 

Poster/Site sign Factsheet 



RESOURCES 

Button 
Pin 

Sticker 



Resources 

Door Hanger Bookmark 



Resources 



Q & A 



FEEDBACK 

• Please complete the short poll to the right; we 
appreciate any feedback you share! 
 

• Share in the chat feature any other resources or  
information that we can provide to you to assist with 
your 9/11 Day of Service planning. 
 

• Everyone registered for the webinar will receive a 
copy of the PowerPoint by email. It will also be 
posted to www.serve.gov/sept11.asp 

 
• Please contact Sept11@cns.gov with any questions.  

 



Thank You! 
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